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FOCUS ON: 
Employment

Income

Retail Sales
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Source: Maine Department of Labor

Added 50,000 to labor force 
every 6 years

Added 50,000 to labor force 
every 9 years

Labor force has been 
starting to trend down
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Source: Opportunity Insights Economic Tracker; Google Mobility Statistics 

Time spent outside 
the home at the 
workplace fell 

sharply in March 
and has remained 
well below January 

2020 levels
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In Maine, 45.8% of households with children under age 18 
presentreported a loss of employment income compared 

to 35.5% of households without children
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Source: U.S. Census Bureau Household Pulse Survey, January 6-18, 2021

With disruptions to schools and child care, many children were suddenly home all day.

This resulted in people ɀmore women than men ɀleaving the labor force to care for 
children. 

For these people to re-enter the labor force, they not only need a job to return to, they 
also need safe, reliable, in-person school and/or child care



Source: Maine Department of Labor, Center for Workforce Research and Information

In April 2020, unemployment rates were the highest on record and rose 
more than in any other month; even so, they underrepresented the 

true unemployment rate due to technical issues
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-ÁÉÎÅȭÓ ÏÆÆÉÃÉÁÌ ÕÎÅÍÐÌÏÙÍÅÎÔ ÒÁÔÅ ÉÎ 
December 2020 was 4.9%; but the Maine 
Department of Labor estimates that if labor 
force participation were at normal levels the 
unemployment rate would be just over 10%



Employment impacts and recoveries have 
been uneven

Less impacted:

ɆJobs that could easily transition to 
remote work

ɆSectors related to pandemic 
response, increased migration, and 
time spent at home 
ɆSome components of:

ɆManufacturing

ɆRetail

ɆConstruction

ɆHealth care

More impacted:

ɆȰ(ÉÇÈ-ÔÏÕÃÈȱ ÊÏÂÓ ×ÈÅÒÅ ÆÁÃÅ ÔÏ ÆÁÃÅ 
interactions are frequent

ɆActivities reliant on large gatherings 
(movie theaters, concerts/arts venues)

ɆSectors tied to tourism 
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Source: Maine Department of Labor, Center for Workforce Research and Information
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Source: Maine Department of Labor, Center for Workforce Research and Information
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Source: Maine Department of Labor, Center for Workforce Research and Information



11

Source: Maine Department of Labor, Center for Workforce Research and Information
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Source: Maine Department of Labor, Center for Workforce Research and Information
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Source: Maine Department of Labor, Center for Workforce Research and Information



%ÍÐÌÏÙÍÅÎÔ ÉÓ ÆÏÌÌÏ×ÉÎÇ Á Ȱ+-ÓÈÁÐÅÄȱ ÔÒÁÊÅÃÔÏÒÙ
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Source: Opportunity Insights Economic Tracker



Sources: Maine Department of Labor and Consensus Economic Forecasting Commission report, November 1, 2020

Pre-Great Recession peak
(2007)

New peak (2019)
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Current forecasted 
trough (2020)



Source: U.S. Bureau of Economic Analysis
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Source: U.S. Bureau of Economic Analysis
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Sources: U.S. Bureau of Labor Statistics; U.S. Bureau of Economic Analysis; CEFC report, November 1, 2020
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Maine Taxable 

Retail Sales

% Change from 

November 2019 to 

November 2020

% Change last three 

months / same 3 month 

period one year ago

Building Supply 24.9% 23.2%

Food Store -1.1% 5.0%

General Merchandise -0.5% 3.6%

Other Retail 37.1% 40.0%

Restaurant -25.6% -18.1%

Lodging -27.2% -20.0%

Auto Transportation 3.0% 12.3%

Total 7.4% 10.0%

Business Operating 9.2% 4.8%

Personal Consumption 7.2% 10.6%



Taxable retail sales: the good, the bad, 
and the unusual

Good:
ɆOnline sales have done very well during the pandemic

ɆAuto sales have been robust

ɆBuilding supply sales have been through the roof

Bad:
ɆRestaurant and lodging sales lag well behind normal levels and have dropped back again 

with the colder weather

Unusual:
ɆNormally in a recession we see purchases of durable goods and construction drop off 

quickly while services generally do okay ɀjust the opposite has happened this time
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What to look for in the coming 
days/weeks/months
ɆEconomic health relies on public health: increased vaccinations and 

decreased infection rates should result in improved economic conditions

ɆAssuming, of course, that consumer confidence rebounds: people need to 
feel secure both physically and economically

ɆFederal stimulus has been critical thus far; additional stimulus will help 
continue bridging the gap until the pandemic is fully under control

ɆAn early spring would help matters, too
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